
IICLE® PUBLICATIONS & PROGRAMS — DIRECT MAIL

Target Your Marketing to a
Specific Practice Area
Each year, IICLE® sends over one million 
direct-mail promotional mailings to our top 
prospects based on their prior purchasing 
behavior and their specific areas of practice. 
These mailings are sent to promote a variety 
of products and services, including new 
publication releases, upcoming programs and 
events, special pricing promotions, and more.

Rates may vary based on the volume purchased 
and applicable discounts applied.

Formats for Direct Mailings
IICLE® has a wide variety of direct-mail formats, 
including brochures, first-class letters, postcards, 
and other custom formats. We are happy to work 
with you to determine which format best meets 
your needs.

Print Schedule
The timing of IICLE® mailings is based on new 
product releases and live events once the dates 
and times have been confirmed. Please contact us 
for a tentative schedule of publication releases and 
upcoming live events.

Circulation
The quantity for a specific mailing can vary greatly 
by title or program, depending on factors specific to 
that product and practice area, but IICLE® generally 
sends anywhere between 2,000 and 12,000 units for 
each brochure, postcard, or other mailing.

File Preparation
For quality purposes, only electronic files will be 
accepted. PDF artwork is preferred, but we can work 
with any image file, including JPG, PNG, TIF, and 
other high-resolution files.
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Sizes and Rates
The size of direct-mail artwork depends on the type 
of direct mail format selected. The most common 
formats are:

Brochures
This mailing format is typically reserved for new 
publication releases and upcoming program 
announcements, but we also use it to advertise 
various product lines and general promotions.

Color       $250/brochure mailing

Artwork Placement
*The shaded areas on the brochure templates above 
are provided as examples for possible placement.

*Final size and placement will vary based on the 
brochure template chosen and available space for a 
particular marketing piece.

Postcards
For each new publication release, a postcard is sent 
to previous purchasers and customers who practice 
in a related area. Artwork will be placed on the top, 
right-hand corner of the postcard, above the customer 
address block.

Postcard size: 10.25” x 5.66”

Artwork is limited to one per mailing. Artwork size 
is  5.67” x 2.5” with a bleed of 0.125” on the top and 
right-hand sides.

Color   $175/postcard*
Black & White  $125/postcard*

*The above rates are based on the total print run for 
any given postcard mailing.

Other Formats
Other direct-mail formats may become available 
throughout the year. Please call us if you have an 
idea or have any questions regarding our additional 
direct-mail plans.
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